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The Youth Barometer, published on an annual basis, measures the values 
and attitudes of young people aged 15 to 29 years living in Finland.

The 2021 Youth Barometer examined young people’s views on sustainable 
development and climate issues. Altogether 1,835 young people were 
interviewed by telephone between December 2020 and March 2021.

Besides an annually changing theme, the Youth Barometer includes recur-
ring questions that remain unchanging, which make it possible to follow 
changes and identify trends.

“How much information have you gained on environmental issues 
from the following sources?” (%)

Sources for environmental information

Very much Quite a lot NoneNot much Very little

15–19-year-olds use social media as 
their main source for environmental 
issues.

The media and social media are the 
most important sources for information 
on the environment.

The media 30 48 15 4 2

Social media 29 45 16 6 3

School or
educational institution 29 38 20 7 6

Books or
scientific publications 24 39 22 9 7

Leisure activities 3 8 25 19 45



“I feel sad about the loss of biodiversity and the extinction of species”  (%)

“I get a good feeling when I make sustainable choices”  (%)

“I feel nostalgic about the changes in my living environment or locality that have taken
place as a result of the environmental crisis”  (%)

“I feel my own climate behaviour is not good enough”  (%)

30 45 17 6 2 1

11 28 27 21 10 2

7 28 27 26 10 1

Feelings related to climate

36 40 12 9 4

Solutions to climate problems

89%
New technological

solutions

89%
Information and

awareness-raising

90%
Changing production

methods

84%
International conventions

Total number of 
respondents in the 

numerical tables who 
chose either ‘fairly 
important’ or ‘very 

important’

85%
Consumer behaviour

Young people feel that 
many different means 
are needed to solve 
climate problems.

“How important do you consider the following in solving climate problems?” 

Completely agree Agree

Completely disagree

Do not agree or disagree

Don’t knowDisagree



Change in environmental attitudes

Human influence on global
warming is a fact

Future generations will suffer
if the current destruction

of the environment continues

Globally sustainable solutions
to environmental

problems can be found

It is impossible to have a
constantly expanding economy

because the Earth is limited

The intrinsic value of nature must be
taken into account in decision-making

2021 61 29 6 3 1

2016 54 31 11 32

2021 55 33 6 31 1

2016 51 35 9 3 1

2021 19 51 21 7 2 1

2016 10 38 36 13 3 1

2021 19 37 21 17 4 3

2016 24 34 27 12 3 1

2021 37 49 10 2 1

of the respondents believe
people’s impact on
global warming is real.

of the respondents feel that
the intrinsic value of nature
must be taken into account
in decision-making.

86%

90%

1
Completely agree Agree

Completely disagree

Do not agree or disagree

Don’t knowDisagree



Influencing by
consumer decisions

78%

32
46

17
3

2
1

The following options were considered the most
effective in environmental issues.

Respondents to ‘very much’ + ‘quite a lot’
agree with the statement

Influencing environmental matters

Very much Quite a lot None Don’t knowNot much Very little

Voting
78%

24
54

17
2
2
1

17
53

21
4
4

1

Voluntary work
in an environmental
organisation

Discussions with
decision-makers

71% 70%

23
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“How important is it to secure the following by any means whatsoever?” (%)

Values and the future

Very important Fairly important

Indifferent

Not important, but not indifferent

Don’t knowFairly indifferent

Human rights Democracy Biodiversity Animal rights Economic growth



2021 36 44 13 5 1 1

2018 30 49 13 5 1

2014 19 60 14 5 1

2008 32 54 11 2

2021 37 46 12 4 1 1

2018 26 51 16 6 1

2014 9 51 12 2

2008 18 56 21 4 1

2021 14 44 28 10 2 1

2018 6 43 34 14 22

2021 8 30 33 23 4 1

2018 4 28 33 29 4

2014 4 32 36 24 3

2008 4 21 48 23 3

“How optimistic or pessimistic are you about the following?” (%)

Optimism and the future

Very optimistic Quite optimistic*

*This question was answered 
in the form of a dichotomy of 

optimistic/pessimistic in 
earlier studies prior to 2021

Very pessimistic

Not optimistic or pessimistic

Don’t knowQuite pessimistic*

Your
future

The future of
Finland as a

country to
live in

Attitudes
towards

the future
of Europe

The future of
the world
in general

58%
are optimisti

 about the future
of Europe 

83%
are optimistic about
Finland’s future as
a country to live in

80%
are optimistic about

their own future

38%
are optimistic

about the future of
the world in general
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Yes No

Experiences of discrimination
Percentage of respondents who had experienced discrimination
over the past 12 months (%)

Everybody

(n=1826)

Girls

(n=881)

Boys

(n=935)

Feel that
they belong to

more than one minority

(n=406)

Feel that
they belong to
one minority

(n=357)

Do not feel
that they belong to

any minority

(n=1071)

23% 12%

7%12%10%

4%

finnish youth research society
finnish youth research network




